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ART REVIEW

ARareVisit From aFamily ofKings
Dallas

‘GATHER AROUND, that I may
tell you what will happen to you in
days to come,” Jacob tells his sons
in Genesis. Gather around, I add,
that I may tell you what will hap-
pen if you visit “Zurbarán: Jacob
and His Twelve Sons, Paintings
From Auckland Castle” at the
Meadows Museum.

You will be visually thrilled by
these life-size paintings; see Fran-
cisco de Zurbarán (1598-1664) in a
new light; discover his inspirations
for this series; grasp much about
his working methods; witness the
toll of time on paint; recall a bibli-
cal story important to the Abraha-
mic religions; and learn the in-
triguing backstory of this cycle
and why it (indeed, any series by
Zurbarán, who made several) has
come to the U.S. for the first time.

These paintings date to the
1640s— near the end of the Span-
ish Golden Age—but they are unlike
most Zurbarán works. They are
naturalistic, but not as mystical,
sculptural or intense. His palette
here is more colorful; his lighting
less dramatic. They feature not
Christ, saints or monks, but Old
Testament figures. And their com-
missioner is unknown, not an eccle-
siastical patron; some speculate
that they may have been intended
for export to the New World.

They all disappeared until the
1720s, when they turn up in Lon-
don, owned by a Jewish merchant.
In 1756, Richard Trevor, the
prince-bishop of Durham in north-
ern England, won all but two of
the 13 at auction (Joseph, which
he soon purchased privately, and
Benjamin, which would pass into
the collection at Grimsthorpe Cas-
tle in Lincolnshire).

Trevor hung them, along with a
copy he commissioned of Benja-
min, in Auckland Castle’s dining
room. At the time, neither Catho-
lics nor Jews had full civil rights
in England. Trevor had argued on
behalf of Jews in Parliament and,
by displaying art featuring the an-

cient tribes of Israel produced in
Catholic Spain, he made a state-
ment about religious tolerance to
his powerful dinner guests.

There the paintings remained for
more than 250 years (except for an
exhibit in London and Madrid in
1994-95). In 2012, the commission-
ers of the Church of England sold
them and the castle to British in-
vestor and collector Jonathan
Ruffer, who grew up in once thriv-
ing, but now depressed northern
England. Mr. Ruffer is restoring the
castle and developing a museum of
faith there—thus creating the op-
portunity for this exhibition.

In the main gallery, Zurbarán’s
series looks glorious against green
wallpaper that replicates Trevor’s.
Jacob, grandson of Abraham, and
bent with age, leans on a cane. Ar-
rayed around him are his sons.
Each one dominates a bucolic land-
scape. Each one is uniquely
dressed, shod and posed. Each one
communicates the “blessing” Jacob

conferred to him on his deathbed.
Yet with all their disparate person-
alities, they form a cohesive whole.

Judah—king and father of
kings—faces the viewer regally,
wearing a crown and an elaborately
brocaded, fur-collared coat and
holding a star-topped scepter. Issa-
char—“a strong donkey,” in Jacob’s
words—walks in profile, very simply
dressed and bearing a burden on his
back, his donkey in tow. Zebulun—a
sailor—holds an anchor and barge
pole and wears striped, cropped
pants that indicate his success.

The most stunning is Asher—
whose “food shall be rich.” He is a
ruddy-cheeked farmer, in profile,
nonetheless dressed in richly pat-
terned, brilliantly colored garb. Set
in a wheat field, he carries a basket
of bread, perhaps subtle reference
to Jesus in the Holy Eucharist.

The others once were likely as
vivid. Benjamin, in the 18th-cen-
tury copy, also on display here,
wears rose trousers, decorated

with yellow bows, that have faded
unevenly in the original. His hand-
some, half-shaded face is grayish
in the original, not fleshy pink as
in the copy. And Joseph—he of the
coat of many colors—is cloaked
now in tan and gray. Once, it was
lavender and his black leggings
were emerald green.

Visitors will learn this because
the paintings actually left England
a year ago, shipped to the conser-
vation labs of the nearby Kimbell
Art Museum. There, technical anal-
ysis revealed the paint loss and
much about Zurbarán’s working
methods. There are few examples
of pentimenti, for instance, an indi-
cation that the works were well
planned before being executed by
Zurbarán and his workshop. On the
other hand, there are some “late-
stage edits,” according to conserva-
tor Claire Barry. Zurbarán added
more bread to Asher’s basket, for
example, and he filled out Zebu-
lun’s face, which had been thinner,

gaunter, a bit like Issachar’s.
Scholars knew that Zurbarán

looked to prints by other artists
for gestures, costume elements
and other inspirations. The new
research shows more connections,
adding “The Twelve Apostles” by
Martin Schongauer (c. 1445-1491)
to works by Dürer, Jacques de
Gheyn II and Philip Galle.

Many of those prints and en-
gravings, as well as the analytical
discoveries, are on view in side
galleries here. They greatly enrich
the visitor experience and make
“Zurbarán: Jacob and His Twelve
Sons” a many-splendored thing.

Zurbarán: Jacob and His Twelve
Sons, Paintings From Auckland
Castle
Meadows Museum, through Jan. 7, 2018

Ms. Dobrzynski writes about
culture for many publications and
blogs at www.artsjournal.com/
realcleararts.

BY JUDITH H. DOBRZYNSKI

The Zurbarán paintings and other works hanging in Auckland Castle’s dining room. This exhibition marks the first time the series has traveled to the U.S.
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seniors who live alone, says
Sharon Hales, the gym’s gen-
eral manager.

About 25% of Energy Fit-
ness’s members buy Megafit
Meals, prepared in nearby
Benton, Ky., which the
gym displays in a cooler.
Offering healthy meals
helps members stick to
weight-loss and fitness
goals, Ms. Hales says.

“If they leave our
club and they go
through a drive-thru
and eat unhealthy food,
they’re just spinning
their wheels,” she says.

A typical lunch or
dinner from these ser-
vices costs between $8
and $14 if picked up at a
gym. (Delivery can add
$30 or more for multi-
ple-meal orders going
long distances on dry
ice or in insulated pack-
ages.) Fans point out
that the meals don’t
cost much more than
grass-fed beef or organic
vegetables at a grocery
store—and spare them
the shopping, food prep
and clean-up.

These meals often have la-
bels detailing how much pro-
tein, carbohydrates and fat
they contain—along with cal-
ories and ingredients. Some
meals are vegan or vegetar-
ian, or comply with low-carb
plans such as the Paleo diet
or Whole 30, in which people
exclude sugar, grains, dairy
and other foods for 30 days.

Life Time, a 127-location
health-club chain based in
Chanhassen, Minn., is re-
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FIT MEALS vamping and relaunching its
Meals to Go service. What
used to be a few basic items—
chicken enchiladas and
wraps—is expanding to about
30 options including steak
chimichurri with roasted veg-
etables and tuna togarashi.

The club’s members are
“trying to avoid carbs and
sugar and are really seeking

out protein and fresh vegeta-
bles,” says Jason Vieth, senior
vice president of LifeCafe, Life
Time’s fast-casual restaurant.

It’s good that more people
are focused on eating unpro-
cessed foods, says Yoni Freed-
hoff, medical director of the
Bariatric Medical Institute, a
weight-management center in
Ottawa. But for the average
person, he says, packaged-
meal services can subvert an
important part of long-term

overall health: preparing
healthy meals and sharing
them with friends or family.

“I think it’s a mistake for
us to fall into that narrative
that it’s hugely difficult and
takes tremendous effort, be-
cause it really doesn’t,” Dr.
Freedhoff says.

Many fitness-industry
leaders acknowledge that

eating choices play a
larger role in weight loss
than exercise. The U.S.
Army is planning to
bring healthy foods into
fitness centers, includ-
ing sandwiches, salads
and box breakfasts.

“In some cases our
dining facilities are a
distance away from a
fitness center, so some-
times soldiers have to
choose between work-
ing out and eating
breakfast,” says Tim
Higdon, Healthy Army
Communities program
manager. “This allows
them to accomplish
both.”

The changes could ar-
rive in some fitness cen-
ters as soon as next
spring, he says.

Bonnie Lefrak, chief
executive of the Fitness
Asylum, a studio with
three Massachusetts lo-

cations, has tried half-a-
dozen prepared-healthy-meal
services and says they help
her have something nourish-
ing amid a hectic schedule.

“I know if I get hungry,
then I’m eating off my kids’
plates. I call those ‘momni-
vores,’” Ms. Lefrak says. She
started offering meals from
New York-based Kettlebell
Kitchen at her location in
Hudson, Mass. She says she
asks members at events:
How many of you like to
cook? “Not a lot of hands are
going up,” she says.

Nationwide research un-
derscores that notion, and
the challenge for meal-kit ser-
vices that arrive with ingredi-
ents and a recipe. Baltimore-
based Terra’s Kitchen mostly
delivers meal kits but CEO
Mike McDevitt says prepared
foods make up 16% of sales,
a share that’s rising quickly.

“There are these two mar-
kets,” the Fitness Asylum’s
Ms. Lefrak says, “and the
one with the already cooked
food is going to win.”A refrigerator stocked with meals to go at CrossFit New England.

Harissa chicken, above, is among the new
meal options from Life Time’s LifeCafe.
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Acclaimed illustrator.
Classic Americana.
Rare advertisement.
This original oil by the
famed American illustrator
J.C. Leyendecker celebrates
the rich history of the energy
and automobile industries
in the United States. Painted

in 1942, the work was a special commission for an advertising campaign
by the gasoline company Amoco. Leyendecker’s charming subject
perfectly captures America’s lasting love affair with fast cars and the
open highway in this ode to the “romance of the road.” Circa 1942.
Signed (lower left). Canvas: 21”h x 37”w. Frame: 281/8”h x 44”w. #30-6722

The Open Road
J.C. Leyendecker
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